January 7, 2024

Henkel announces its 100 rating in the Human Rights Campaign Foundation’s assessment of
LGBTQ+ workplace equality

Henkel Earns Equality 100 Award in Human Rights Campaign Foundation’s 2025
Corporate Equality Index

Rocky Hill, CT — Henkel, a leading manufacturer of well-known consumer and industrial brands,
such as Dial® soap, Schwarzkopf® hair care, all® free clear laundry detergent, and Loctite®,
Technomelt® and Bonderite® adhesives, sealants, and functional coatings, has received a score
of 100 on the Human Rights Campaign Foundation’s (HRCF) 2025 Corporate Equality Index (CEl),
the nation’s foremost benchmarking survey and report measuring corporate policies and
practices related to LGBTQ+ workplace equality.

Henkel is among the 765 businesses that will be honored with HRCF's Equality 100 Award as
Leaders in LGBTQ+ Workplace Inclusion. This year's CEl includes over 1,400 businesses — the
highest number of rated companies since the start of the CEl in 2002. The CEl rates companies
on detailed criteria falling under the central pillars of non-discrimination policies across business
entities, equitable benefits for LGBTQ+ workers and their families, supporting an overall
inclusive culture, and corporate social responsibility.

“We are proud to be recognized with HRCF's Equality 100 Award, reflecting our commitment to
inclusion and belonging within the workplace, in local communities, and with our partners,
customers, and consumers along the value chain,” said Pernille Lind Olsen, President, Henkel
North America. “Henkel has a long legacy of fostering a culture of belonging for all employees,
including the LGBTQ+ community and its allies. Henkel's purpose as pioneers at heart for the
good of generations drives us to do the right thing for our colleagues and for our business.”

Henkel earns this recognition based on comprehensive efforts to create a welcoming
environment and implement inclusive benefits and programs to meet the diverse needs of
employees in North America. For example, in 2023, Henkel expanded its parental leave policy to
provide 12 weeks of fully paid time off for all U.S. employees welcoming a child into their home,
regardless of gender or family structure. Henkel also has a strong network of Employee
Resource Groups (ERGs) spanning over 20 chapters and over 2400 employees across the region
to provide a supportive community, elevate diverse perspectives, and promote growth
opportunities for employees and the business.

"For decades businesses have relied on the CEl as a tool for transparency and leveling the
playing field for all workers, making sure LGBTQ+ people and their families can share in fair,


https://www.henkel-northamerica.com/company/diversity-equity-and-inclusion
https://www.henkel-northamerica.com/company/diversity-equity-and-inclusion

respectful and supportive workplaces and benefits,” said RaShawn

“Shawnie” Hawkins, SHRM-CP, HRCF Senior Director of Workplace Equality.

“As conversations evolve on corporate America’'s approach to diversity,

equity and inclusion, year-over-year growth in CEl participation is evidence of a business
community that largely recognizes the responsibility and value in upholding equity and
inclusion. The work of the CEl is to help businesses to expand their consumer base and attract
top, innovative talent by supporting the LGBTQ+ community.”

The results of the 2025 CEl showcase how companies are promoting LGBTQ+ friendly workplace
policies and the importance of reaffirming commitments to equity in the workplace. A record-
breaking 98 percent of CEl businesses have non-discrimination protections specific to gender
identity, and the CEIl takes a detailed approach to recognizing employers that provide these
crucial protections to more than 22 million U.S. workers.

The full report is available online at www.hrc.org/cei.

About Henkel in North America

Henkel's portfolio of well-known brands in North America includes Schwarzkopf® hair care,
Dial® soaps, Persil®, Purex®, and all® laundry detergents, Snuggle® fabric softeners as well as
Loctite®, Technomelt® and Bonderite® adhesives. With sales close to 6.6 billion US dollars (6
billion euros) in 2023, North America accounts for 28 percent of the company’s global sales.
Henkel employs around 8,000 people across the U.S. Canada and Puerto Rico. For more
information, please visit http://www.henkel-northamerica.com and on Twitter @Henkel NA.

About The Human Rights Campaign Foundation

The Human Rights Campaign Foundation is the educational arm of the Human Rights Campaign
(HRC), America's largest civil rights organization working to achieve equality for lesbian, gay,
bisexual, transgender and queer (LGBTQ+) people. Through its programs, the HRC Foundation
seeks to make transformational change in the everyday lives of LGBTQ+ people, shedding light
on inequity and deepening the public’'s understanding of LGBTQ+ issues, with a clear focus on
advancing transgender and racial justice. Its work has transformed the landscape for more than
15 million workers, 11 million students, 1 million clients in the adoption and foster care system
and so much more. The HRC Foundation provides direct consultation and technical assistance to
institutions and communities, driving the advancement of inclusive policies and practices; it
builds the capacity of future leaders and allies through fellowship and training programs; and,
with the firm belief that we are stronger working together, it forges partnerships with advocates
in the U.S. and around the globe to increase our impact and shape the future of our work.

Photo material is available at www.henkel-northamerica.com/press
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